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Honda Grand Prix established in 2004
Premier destination event

St. Petersburg holds the Guinness World Record
for most consecutive days of sunshine

Largest DMA in Florida, 12t largest in the U.S.

4-day, downtown waterfront festival featuring
racing, concerts, interactive exhibits, VIP parties,
charitable events and a parade

Stars and cars of the Indy 500
Draws over 130,000 spectators annually

Features world-class IZOD IndyCar Series and
World Challenge Championships racing through
the downtown streets of St. Petersburg

|l ncludes each series of
ARoad to Indyo | adder s

Broadcast live on ABC
Platform for economic & business development
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Race Series Overview

IZOD IndyCar Series
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Premier open-wheel racing series based on
the formula and traditions of the Indy 500

Most diverse form of motorsport in the world
(Mix of super speedways, short ovals,
temporary street circuits and permanent
road courses)

Speeds in excess of 220 mph

History of close competition and finishes
Platform for technology and innovation
International drivers

U.S. fan base estimated at 39 million
consumers across the top 75 DMAs

Avid consumers, active lifestyles, greater
discretionary income, college educated

Races broadcast on ABC and Versus

Worldwide TV reach to over 440 million
households in over 200 countries
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